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AUDIENCE BY PLATFORM

Read by the key decision-makers at the world’s major boat builders
and throughout the marine equipment supply chain.

IBI has been continually published since 1968 and is the only globally-
recognised publication serving the leisure marine industry.
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IBI Daily Newsletter reach & sorvices

21,000 Marine industry professionals
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23,000 Marine industry professionals manufacturers

2% Others

IBINEWS.COM Website
42,000 Monthly sessions

Social media reach
9,015 Followers
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51% President/
CEO/Chairman/MD

12% GM/VP/Dept Head

More than 50 years of global boating business insight



